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ingogo, a cool new company at the NIC has just launched. 
Started by Hamish Petrie the founder of Moshtix, ingogo is a 
peer to peer taxi booking and payment system that directly 
connects drivers with passengers.

ingogo is a web and mobile application that connects passengers with the 
closest available taxi registered with ingogo, regardless of which network 
it belongs to. Through the app, passengers can track the taxi’s location 
in real time, pay for the fare and offer a premium to ingogo to guarantee 
their pick up within a set time frame.

More than five hundred taxis were involved in trials, using ingogo since 
August this year.  A passenger version of the app launched in the iTunes 
Store on October 24th, providing Sydney-siders with their first taste of taxi 
booking transparency. With over Sydney based 500 taxis already involved, 
the company plans to expand rapidly, capitalising on interest from over 
1,200 willing taxi drivers.

Petrie hopes to alleviate the low pay and long hours often experienced 
by taxi drivers, whilst improving service levels, both passenger and driver 
safety, and minimise all too frequent frustration experienced by taxi users 
when their cab runs late or fails to show.

The success of ingogo’s launch, backing from investors that include 
past and present executives from MYOB and Google, and nearly 80,000 
unique visitors to the company’s website signals a real change in the way 
passengers and drivers will interact in the near future.

Many are easily spooked by the 
recent volatility of the world stock 
markets. This uncertainty has been 
magnified by the media’s reporting 
of the wild fluctuations in the capi-
tal markets. However, it has been 
my experience over many years 
that startups operate in counter-
cyclical environments. Disruptive 
technologies and business models 
often find audiences in crazy times, 
as customers seek out ways of doing 
things better, faster and cheaper. As 
we reflect on the life of Steve Jobs, 
it’s worth remembering that the 
iPod was launched in 2001 at the 
depths of the deflated tech bubble. 

As businesses look for ways 
to enhance their competitive 
edge, the fear of dealing with 
new technologies provided by 
early-stage companies, is often 
countered by the fear of inaction. 
Counter intuitively, a sound value 
proposition offered by a new 
technology provider may resonate 
more strongly in uncertain times, 
as customers seek out new 
solutions, rather than relying on 
safe, established, and often less 
innovative products.

A review of the funding environ-
ment also reveals counter-cyclical 
effects. Intelligent investment into 
a high growth startup can provide 
investors with immunity from the 
wildly gyrating effects of an inter-
national public market driven by 

emotional sentiment. 

Investing to build a business over 
3-8 years as part of a portfolio of 
investments can shield investors 
and provide a long-term path 
to value creation. The significant 
activity and deal flow seen by 
Sydney Angels over the past year 
should give innovators confidence 
that investors are still looking 
for great deals and interesting 
companies, and demonstrates the 
continued strength of the early-
stage sector in Australia.

Enjoy our newsletter!  

                                                         
Hamish Hawthorn

November 
Newsletter.

From the  
CEO.

Endoluminal Sciences has received 
a proof of concept grant of $227,500 
from Commercialisation Australia to 
support the commercialisation of 
its breakthrough, future generation 
technology for minimally invasive  
replacement of diseased aortic 
valves. 

This technology enables dramatic 
enhancement of the hydrodynamic 
performance and durability of aortic 
valve implants and devices. 

Over the next six months the device 
prototypes will undergo detailed 
end-user studies in the hands 
of  interventional cardiologists         

considered thought-leaders in the 
field. With the successful completion 
of these studies the technology will 
have completed proof-of-concept and 
will be poised to enter the pre-clinical 
and clinical phase of commercial 
development.   

Phone: +61 2 9209 4213 
Web: www.endoluminalsciences.com  

Funding announcement.

Ingogo revolutionises 
taxi Travel.

Hamish Hawthorn

Mobile: +61 401 176 762 
Web: www.ingogo.com.au

Ingogo smartphone app connecting 
cabs and consumers.



StageBitz®, a startup headed by   
Catherine Prosser, was the winner 
of the ATP Innovations Silicon Valley 
Explorer Award at Tech23. The award 
went to the company that had most 
strongly demonstrated its readiness 
to explore the market in Silicon Valley, 
USA.

Prosser will visit Silicon Valley and 
other parts of the USA next year to 
engage with investors and customers 
during a week of meetings and 
introductions facilitated by ATP 
Innovations. Prosser plans to expand 
into other sectors of the entertainment 
industry in the US, UK, Canadian and 
Australian markets.

BioScan 3D. 
Bioscan 3D specialises in surgical 
form studies and virtual 3D models 
of pre-operative plastic and 
reconstructive surgery patients. 
Bioscan 3D collaborates with 
surgeons and patients to clearly 
articulate the outcome of their 
proposed procedure. Using laser 
scanning technology, Bioscan 3D 
captures a topographic image 
of the patient’s current physical 
appearance. From this data Bioscan 
3D creates a life-like 3D virtual model 
providing both patient and surgeon 
with a complete picture of the 
planned structural changes. All this is 
done before the surgeon has picked 
up a scalpel, creating certainty and 
confidence for both patient and 
surgical team.

While 3D computer modeling can 
give amazing insight into the 
patient’s pre and post operative 
appearance, Bioscan 3D takes this 
process one step further. Using the 
3D virtual model created, combined 
with computer aided manufacturing, 
Bioscan 3D produces an accurate 
physical model of the patient’s face 
pre and post operation, allowing 
patients to experience the proposed 
changes in a tangible way.

Phone: +61 423 703 708

StageBitz® is a web based 
tool designed to simplify prop 
management for theatre production 
professionals by allowing them to 
manage the design, acquisition, 
lending and selling of props. 
StageBitz® acts as an efficient central 
inventory point for the company, 
allowing it to save resources, and even 
make money through lending and 
selling – a practice unbeknown to the 
industry until now.

“The fact that a major award winner 
comes from the creative industries 
is proof that the startup scene in 
Australia is expanding and we are 
pleased to support this growth,” said 
Hamish Hawthorn. 

Tech 23 is an annual event designed to 
unearth the best Australian innovative 
technology startups and provide them 
with the opportunity to pitch their 
business models, network and gain 
recognition and support.

Wetoo.
Wetoo is a crowd funding platform 
dedicated to students sharing their 
wish lists. It is the first of its kind to 
enable students to launch campaigns 
in which they raise money from 
family, friends and others by 
leveraging their social networks.

Campaigns students start are visible 
to their friends on social media 
websites where they can expand its 
reach by sharing it with their own 
network, comment and provide 
advice, share their own experiences 
and of course contribute financially. 

The inspiration for Wetoo arose from 
the desire of its founder, Faycal 
Fassi-Fihri to help students cope 
with living costs.

“The number of students is 
increasing year after year and, while 
the tuition fees are often covered by 
a student loan, the basic expenses 
are not. Thanks to Wetoo students 
will be able now to tap into their 
network and make things happen…
whether that be raising funds to 
support a humanitarian effort, or 
their next travel adventure,” said 
Fassi-Fihri.

Wetoo is the latest in a series of 
early-stage companies started by 
Faycal Fassi-Fihri in France, Morocco 
and the USA.

Phone: +61 468 672 517 
Web: www.wetoo.com.au

Creative startup wins at 
Tech23.

Awards. Client news.

All In Media signs BBC.  
All In Media has been awarded a 
three-year contract to develop and 
support a system for managing text 
and image services across all local 
and national BBC radio stations in 
the UK. 

In just four years, All In Media 
has grown to become the leading 
supplier of digital radio software and 
mobile phone apps to the European 
and Australian radio industries. 

Its Rapid and Guide products 
allow broadcasters to quickly and 
cost-effectively deliver visual radio 
services across DAB/DAB+, FM, 
digital TV, online and smartphone 
application platforms.

Phone: +61 2 9209 4182 
Web: www.thisisaim.com 

New Client.

Elastagen gets closer 
to market.
Following the success of its initial 
clinical study completed earlier this 
year, Elastagen will now embark on 
phase II of its clinical program to 
assess the safety and efficacy of its 
Elastin products in augmenting aged 
and damaged skin. 

The initial clinical study evaluated 
the safety of synthetic human elastin 
products after its implantation in the 
upper arms of 14 healthy volunteers. 

The second round of clinical studies 
will evaluate the potential of 
Elastatherapy for the treatment of 
aged and damaged skin, commencing 
this quarter.

“We remain confident that they 
(elastin products) offer significant 
potential for the treatment of aged 
and damaged skin. It is encouraging 
to see positive progress,” said Dr. 
Daniels.

If the second round of results prove 
positive, the clinical data will be 
sufficient to support CE Mark approval 
of the products, a mandatory 
benchmark for selling products in the 
European Economic Area (EEA). 

Last year in the UK alone, almost 
600,000 cosmetic operations were 
performed costing almost £650 
million GBP (over $1 billion AUD) 
according to recent figures released 
by the British Association of Aesthetic 
Plastic Surgeons.

Phone: +61 2 9209 4054 
Web: www.elastagen.com  

bioscan
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Connect with us through LinkedIn 
and Twitter (ATPInnovations), where 
we will soon host discussions under 
the ATP Innovations Entrepreneur 
Network group. You can read more 
about our activities and our port-
folio companies on the ATP Innova-
tions blog at www.atp-innovations.
com.au.

New Client.

Hamish 
congratulates 
Catherine 
Prosser.



1 December End of year party! 
Mark your diary for the most popular end of year event for the 
commercialisation community, not to be missed!

Stay tuned for the 2012 program!

Upcoming bizNetClub 
events for your calendar.

Australian Technology Park  
Innovations Pty Ltd.

ABN 15 092 808 850  
Suite 145 National Innovation Centre 
Australian Technology Park 
4 Cornwallis Street 
Eveleigh NSW 2015 Australia  
Phone: +61 2 9209 4444 
Fax: +61 2 9319 3874 
Email: info@atp-innovations.com.au 
Web: www. atp-innovations.com.au 

2011 Successful Innovation 
Workshop Review.
Successful Innovation 2011, a 
two day workshop for Australia’s 
entrepreneurs of the future, was 
run recently by the team at ATP 
Innovations.

The program saw 64 PhD students 
from Sydney’s top tier universities 
and the Australian National 
University engage in lively 
discussion about commercialising 
new technologies.  

Presentations drew on the 
experiences of entrepreneurs and 
business professionals across a 
wide range of industries. 

Peter Davison, guerilla venture 
capitalist and co-founder of 
Fishburners spoke about the 
investors of Paypal and how 
success in this venture lead them 
to investments in a new idea that 
became Facebook. 

Professor Anne Simmons from the 
Graduate School of Biomedical 
Engineering at UNSW showed 
students it was possible to conduct 
valuable research and still allow for 
commercial outcomes. 

Rob Wulff, Griffith Hack, explained 
the value of intellectual property 
and Roger Price presented a case 
study on Neuromonics.

he ATP Innovations team presented 
paths to commercialising 
technologies, the value of a 
business plan and how innovators 
can validate market segments for 
their great idea. 

Students mingled with innovative 
technology CEOs over drinks and 
participated in a chaotic but highly 
valuable activity that examined the 

Tand wants of stakeholder groups 
in the commercial process of taking 
an idea to market.  

The event ended on a high after 
entrepreneurs Kelly Blyth from 
LX Group, Dr. Alex Brooks from 
Marathon Targets, and Alison Todd 
from SpeeDx opened a Q&A session, 
sharing their unique experiences, 
the sources of their motivation 
and the challenges and rewards of 
successful innovation. 

The University of Western 
Sydney has since nominated ATP 
Innovations for a partnership award 
in recognition of the event.

2012 Successful Innovation will take 
place in early September.

2011 Successful Innovation    
Workshop photos

E-nose in the 
Spotlight!
E-nose, the producer of chemical 
sensing devices, has been riding 
the media wave following their 
recent seminar on the cost of 
graffiti vandalism in the NIC. 

At the seminar, hosted by ABC 
personality James O’Loghlin, 
local government representatives 
explored ways to reduce costs 
in the management of graffiti 
vandalism using new technologies, 
including E-nose’s new graffit-e-
nose (R) Mk4.  

According to Dr. Graham Bell, CEO 
of E-nose, the true cost of graffiti 
in Australia is around $3 billion per 
year. 

“This is money that can be better 
spent on essential services or other 
beneficial community projects,” 
said Dr. Bell.

Media interviews and business 
enquiries have continued to flood 
in, opening up opportunities for 
E-nose in a new market.

“We are now chasing sales in 
Europe as a result,” said Dr. Bell.

 Phone: +61 2 92094083
Web: www.e-nose.info


